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A BusinessWeek and New York Times Business Bestseller

—The Washington Post
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and defining book for our time." Mark Parker, CEO, Nike Inc

MACROWIKINUMICS

REBOOTING BUSINESS
AND THE WORLD

DON TAPSCOTT AND
ANTHONY D. WILLIAMS

AUTHORS OF THE INTERNATIONAL BESTSELLER WIKINOMICS
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DON TAPSCOTT

Author of the International Bestseller
The Digital Economy
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“Demonstrates the world-changing power of the Net Generation,

If you want to understand their impact, read this bool.”
~Eric Schmidt, Chairman and CEO, Google
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What they
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Male

India - 2011

Female

65 52 39 26 13
Population (in millions)

Male

100+
95-99
90 -94
85-89 [
80 -84
75-79

Japan - 2011

Female

6 4.8 36 z4 1.2

Population (in millions)
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@ Their Parents

© Net Geners
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Paradigm  shifts involve diSIOcation, COnﬂiCt,

confusion, uncertainty.  New paradigms are nearly always received
with coolness, even mockery or hostility . Those with

vested interests flght the Change . The shift demands such a
different view of things that established leaders are often

last to be won over, If at all.
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